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Background Information

The health campaign which will be evaluated is “Walk 30,” which has been implemented by the Ministry of Health in Saudi Arabia in partnership with a couple of agencies in major cities as well as governorates (MOH, 2020). The campaign looks forward to increasing the number of individuals interested in walking through nurturing a culture of walking within the Kingdom’s provinces and regions. Moreover, the campaign's initiative is to raise funds that will be used in assisting more than 500,000 people who are suffering from variable chronic diseases in addition to promoting public health (Saudi Gazette, 2020). The targeted population comprises of students in universities and lower schools. The campaign will be enacted through the use of a mobile application which will help in calculating the number of steps a person takes. The campaign was scheduled to commence on the 5th of March in the year 2020 where the Saudi Arabian government declared that day a national walking day using the slogan, “Saudi Arabia Walks” (MOH, 2020).  
One milestone that was set for the walking challenge competition was achieving a goal of walking more than 8000 steps in a single day. Another requirement would be downloading the mobile application, one was also required to complete a full registration process. Besides, it was mandatory that for one to qualify as a winner, he/she must continue with the walking challenge daily (Saudi Gazette, 2020). Monthly giveaways were awarded to the top 50 winners while top ranking competitors were rewarded at the end of the walking challenge competition. The Ministry of Health (MOH) intends to achieve impeccable results from the walking challenge. Some of the advantages MOH communicated would be: the Saudi Arabian people would curb depression and anxiety through walking, people could prevent the contraction of chronic diseases such as hypertension, cardiac diseases in addition to type 2 diabetes. Nonetheless, Saudi Arabian citizens would benefit from weight loss through calories reduction as well as improved strength in muscles, joints, and bones. Another disease the campaign aims to prevent would-be osteoporosis (MOH, 2020). 
Campaign Evaluation
Table 1: Strengths and Weaknesses of the Campaign
	Strengths
	Weaknesses

	1. The campaign has used the competition to motivate citizen engagement.
2. The campaign has provided a large reward population of 50 winners per month. 

3. The slogan "Saudi Arabia Walks" provides a positive country image to public health awareness and affirmative action.

	1. The campaign is only limited to smartphone users. 
2. The campaign targets only the young generation.
3. The campaign is only restricted within the Kingdom’s regions and provinces. 


The participation of citizens would be a hard item to achieve. Resultantly, it was strategic for MOH to resolve the possible risk of lack of participants through creating a competition where one's effort in walking would qualify them as a monthly winner. Besides, settling on a huge number of winners where the normal threshold of rewarding is usually the top three candidates, this motivates all participants to try and beat the milestones provided considering they might be among the top 50 winners who will be chosen in a month. Thirdly, a country’s image is crucial for any foreign investors. Such an initiative taken by the Saudi Arabian MOH provides the incentive that the country cares about the public health of its citizens. Therefore potential foreign investors looking to engage in the country’s healthcare industry will be sure of limited political or legal threats against their entry. 
The campaign would have been more successful if it involved other citizens who are not just smartphone users. Using the mobile application to measure the number of steps taken by an individual through their smartphone makes it impossible for willing participants who do not own a smartphone to engage in the campaign. It would have been better for the campaign to track cell phones traveling from one location to another and minimizing fast speed movement as it would suggest the use of an automobile which disqualifies the intention of promoting walking. Besides, the campaign's target audience comprising the youths of Saudi Arabia located in schools and universities limits participants who are elderly or relatively younger. Since public health should be promoted across all age-groups, it would be paramount that the other generations such as the baby boomers be included in the walking challenge competition. Lastly, targeting only specific regions and provinces within the Kingdom makes the campaign slogan irrelevant. It would be more effective if the campaign is implemented on a nation-wide scale. This way, a larger group of people could benefit from the campaign’s incentives. 
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